
Why: The Numbers

●  Florida is home to 57,453 arts-related businesses that employ 
212,779 people. 
 
●  84.4 percent of the 57.8 million nonprofit arts attendees in 
Florida were residents; 15.6 percent were non-residents.  

●  Non-resident arts and culture event attendees spent an 
average of 137 percent more than resident attendees per person 
($57.49 vs. $24.25). 

●  These data demonstrate that when a community attracts cultural 
tourists, it harnesses significant economic rewards. 

●  The impact of the not-for-profit Florida arts and culture  organizations:

            ► over a $3.1 billion economic impact throughout Florida 
            ► supports over 88,326 full-time equivalent jobs
            ► generates over $446.5 million for local & state government treasuries.
 
●  Direct tourism industry employment showed an increase of 38,389 Florida jobs, providing 
Floridians with $23.3 billion in wages; and 10,352 of those jobs are in the arts, entertainment, 
and recreation categories.

The arts attract tourism revenue.  Cultural tourism accounts for 78 percent of U.S. travelers 
-- some 118 million tourists -- who include arts and heritage in their trips each year.  They 
stay longer and spend more money than other kinds of travelers do, contributing 
more than $192 billion annually to the U.S. economy.

Sources:  U.S. Department of Commerce, Cultural and Heritage Traveler Research; Dun & Bradstreet data compiled by Americans for the Arts 2014 
Creative Industries Reports;  Florida TaxWatch Unpacking the Benefits of Florida Tourism Quantifying the Jobs Created by Increased Tourism - August 
2014; and The Economic Impact of the Nonprofit Arts and Culture Industry in the State of Florida Americans for the Arts’ Arts & Economic 
Prosperity III 2008 Report

Impact By The Numbers

Arts & Culture
Unleash the potential of Arts & Culture to boost 
Florida’s tourism to 100 million & beyond

Cultural Tourism is Hot - Turn on the A/C

Source: U.S. Department of Commerce from Cultural and Heritage Traveler Research

For additional information, e-mail the Florida Cultural Alliance at info@flca.net and visit www.flca.net

www.flca.net
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Who: Cultural
Heritage TouristsHow: Through Collaborations & Support

“Arts and culture have helped cities boost property 
values, reduce crime and stabilize public budgets. 
In addition, given Florida’s dependence on tourist 
revenues, a vibrant arts and culture sector is vital 
to attracting out-of-state visitors, encouraging 
them to stay longer and providing them with 
opportunities to make the best use out of their 
vacation dollars.”  
Source: Dr. Ron Cheung, Associate Professor of Economics at Oberlin 
College and past Assistant Professor of Economics at Florida State 
University

“The arts and hospitality industry provide a perfect 
example of how working with the arts creates 
profitable outcomes for both partners. The arts 
are a billion-dollar industry in Miami and cultural 
tourism is a lucrative market. We are the new go-to 
destination for the arts. Hotels and restaurants in 
the know are reaching this rewarding market with 
arts packages, promotions, and encounters.  
Collaborations are the key to gaining a competitive 
advantage.”  
Source: George Neary, Vice President of Cultural Tourism for the Greater 
Miami Convention and Visitors Bureau

“Cultural tourists spend more money and stay 
longer at a destination. Research has shown that 
one in three tourists attend an arts event or 
performance while traveling. Pairing hotel nights 
with tickets to festivals, performances, and 
museums makes perfect marketing sense.”  
Source: Wendy Kallergis, President and CEO of the Greater Miami & 
Beaches Hotel Association

Cultural heritage tourism is the 
fastest growing sector of the travel 
industry. Travelers who engage in 
cultural tourism activities visit the 
following:  art galleries, theater, 
museums, historic sites, landmarks, 
cultural events, festivals and fairs, 
ethnic communities and neigh-
borhoods, and architectural and 
archaeological treasures

These cultural heritage tourists 
say that a specific arts, cultural or 
heritage event or activity influences 
their choice of destination. Many 
of these tourists will extend their 
stay because of an arts, cultural or 
heritage event or activity.

The Tourism Marketing Council’s 
2013 Cultural & Heritage Traveler 
Study shows that 60% of travelers 
say they are likely to take a cultural/
heritage trip, up from 51% in 2009. 
They are also spending more. Total 
trip spend in 2013 is $1,319 versus 
$994 in 2009. 

Tom Lindley Marketing tomlindley55@gmail.com | www.escaprod.com

“60% of travelers say they are
  likely to take a cultural/heritage
  trip, up from 51% in 2009.”

For additional information, e-mail the Florida Cultural Alliance at info@flca.net and visit www.flca.net
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