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one of the local theaters is staging 
your favorite show. Or maybe a 

museum you like is expanding a gallery. 
But what’s behind the decision to start 
with a large show instead of a smaller 
one? Or to expand this part of a facility 
rather than that one? And how does that 
fit into an organization’s big picture? 
Let’s take a peek, not behind the cur-
tain, but into the executive offices.

At the Orlando Science Center 
(OSC), scientific method is king. That 
means analyzing data before commit-
ting to a plan. This year, the numbers—
including a 45 percent growth in both 
number of visitors and revenue—point 
to expansion, specifically of KidsTown. 

Surveys indicate that 50 percent of 
visitors have at least one child under the 
age of seven, making kids the fastest-
growing segment of OSC’s audience. 
Leaders also took into consideration the 
fact that Orlando “is the largest metro 
area in the United States without a 
dedicated children’s museum,” says 
President and CEO of OSC, JoAnn 
Newman. The improved KidsTown will 
be 11,000 square feet and construction 
should begin in middle to late 2015.

Dramatic News
At the Orlando Shakespeare Theater 

(OST), big is back. After half a dozen 
belt-tightening seasons, the Shakes 
opens 2014-2015 on September 10 with 
Les Misérables (see page 26). The reason: 
money. For years, state arts funding and 
donations were down and audiences 
bought fewer tickets, according to 
Managing Director PJ Albert. “Not that 
we were in dire straits,” he explains, they 
were just frugal and prudent in a strug-
gling economy. 

BIG Love that show? say “bravo” to 
the execs, as weLL as the stars.

By G.K. Sharman

JoAnn Newman
president and ceo
orlando science center

the
picture
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That’s changing now. “We’re start-
ing to see that funding come back more 
generously,” he says. “We’ve also seen 
great growth this year for subscription 
plans.” Increases should hold steady, 
he predicts, putting OST in a position 
to mount shows with bigger casts and 
higher profile actors.

The nearby Orlando Repertory 
Theater is expanding its outreach to  
at-risk and underserved populations. A 
Rep performance is often the first live 
show that children see, says Executive 
Director Gene Columbus, “and we 
want their first theater experience to be 
the best experience it can possibly be.”

Community engagement is the key, 
he says. Through the Arts and Character 
Training program, the Rep helps pro-
duce interactive workshops designed to 
guide kids’ personal character develop-
ment. Partners include the Coalition for 
the Homeless, the Orlando Union 
Rescue Mission and the Edgewood 
Children’s Ranch.

a home of their own
Two local arts organizations are 

moving this season. After being forced 
out of its former location by mold, the 
Orlando Ballet is finally finding solid 
ground. The company will be staging 
productions at the Dr. Phillips Center 
for the Performing Arts, which means 
that “we can get back to a point of sta-
bility and prove to the community 
we’re in for the long term,” says new 
Executive Director Jim Mitchell (see 
page 8). Admin functions and the ballet 
school will be based in Loch Haven 
Park. Established locations mean that 
the company also can focus on its 
school and on outreach initiatives.

It was growth that sent the Orlando 
Philharmonic Orchestra, which shared 
space with OST, looking for new digs. 

“We had no home of our own,”  
says Executive Director David Schill-
hammer, “and no home meant not 
being able to control our destiny.”

The Phil bought the Plaza Live last 
year for $3.4 million and is spending 
more than $2 million in renovations. 
Built in 1965 as the city’s first multi-
screen movie theater, the venue has 
hosted rock, jazz, comedy and other 
shows since the late 2000s. And that 
won’t change.

“This is an important move for us,” 
says Schillhammer, “in that the Orlando 
Philharmonic is more than just classical 

music … The purchase of the Plaza 
aligns with the board of directors’ 
vision. We’re not only a live music 

venue, we’re now a live music cultural 
destination as well.”

Gifted Gallery 
At the Orlando Museum of Art,  

a recent—and very large—bequest 
spurred the renovation of a 25,000- 
square-foot storeroom into exhibition 
space. The new gallery, to be dedicated 
October 9, is named in honor of noted 
fashion illustrator and designer J. Hyde 
Crawford and his husband, Anthony 
Tortora. Crawford died in 2013 and 
left the museum nine post-1945 works 
of art, as well as two other paintings.

The artwork, which include pieces 
by Robert Motherwell and Helen 
Frankenthaler, is valued at $8.3 mil-
lion. “This is the single most important 
collection of art to come to the muse-
um. It serves as a lasting reminder of 
Crawford’s philanthropic vision and 
desire to advance the public’s connec-
tion to, and engagement with, 20th 
century art,” says Glen Gentele, mu-
seum director and CEO.

So when you’re enjoying a perfor-
mance or a new exhibition, be sure to 
say “bravo” for the people in the board 
rooms and corner offices.

G.K. Sharman is a regular contributor to 
Orlando Arts Magazine.

Orlando Ballet’s new performance space at the Dr. phillips  
center for the performing Arts means“we can get back  

to a point of stability and prove to the community we’re in 
for the long term,” says executive Director Jim Mitchell.

David schillhammer
executive director  
orlando phil
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Jim mitchell, executive director
orlando ballet

Glen Gentele, director and ceo
orlando museum of Art

Gene columbus, executive director
orlando repertory theater

pJ Albert, managing director
orlando shakespeare theater
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