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Arts for ALL Day a Success!
This premier UA event introduced new ethnically and culturally diverse and 
underserved communities to Central Florida’s arts and cultural organizations.

On Saturday Feb. 4,  United Arts of Central Florida 
held Arts for ALL Day, a free family-friendly, 
taste-of-the-arts event, at Loch Haven Cultural 

Park’s multiple performance venues and exhibit spaces, 
including the Lowndes Shakespeare Center, Orlando 
Museum of Art, Orlando Repertory Theatre, Orlando 
Science Center, The Mennello Museum of American 
Art and Orlando Ballet. More than 70 local artists and 
cultural organizations representing a diverse variety of 
art forms and genres offered special mini-productions 
of their work for attendees to enjoy, including those 
by Bollywood dancers, Orlando Gay Chorus, Snap! 
Orlando and MicheLee Puppets.

As part of United Arts’ ongoing efforts to ensure that 
Central Florida’s arts and cultural community is more 
inclusive, accessible and representative of the diverse 
demographics of those who live in and visit our region, 
Arts for ALL Day originated as a way to introduce new 
ethnically and culturally diverse, and underserved 
communities to local arts and cultural organizations. 
Our survey results of attendees showed very positive 
results and wide-ranging demographics: 

Ethnicity:
n White: 1,026 (51.6%)
n Hispanic: 522 (26.3%)
n Black: 216 (10.9%)
n Asian: 129 (6.5%)
n Other: 94 (4.7%)
n 28% were first-time arts/cultural attendees

Age:
n Under 18: 28 (1.4%)
n 18–30: 306 (15.4%)
n 31–45: 896 (45%)
n 46–64: 601 (30.3%)
n 65+: 159 (7.9%)

Income:
n Under $24,999: 230 (19.7%)
n $25,000-$49,000: 403 (34.6%)
n $50,000-$74,999: 251 (21.5%)
n $75,000-$99,999: 120 (10.3%)
n $100,000+: 161 (13.8%)

In addition, a post-event survey showed that high 
interest in arts attendance was generated from atten-
dance at Arts for ALL Day. Of total responses:

• 28% were first-time arts/cultural attendees
• 100% would return to see one or more of the cultural 

organizations that performed or exhibited
• 85% would like to receive info about future events

Participants gave their Arts for ALL Day experience 
a 4 out of 5 ranking; comments included: 
• “I wish it was longer! So much to see and so little 

time. Overall, very well done!”
• “If possible, please consider repeating the Arts for 

ALL Day for two days. There were many interesting 
programs at the same time, and deciding which 
ones to attend was difficult. THANK YOU for a 
wonderful experience! We’ll be donating to support 
this fantastic endeavor.”

• “My high point was seeing the paintings by the 
Wyeths at the Orlando Museum of Art. The oppor-
tunity to see top-rated masters for free was indeed a 
priceless experience.”

“After seeing such a large turnout first-hand, espe-
cially at a first-year event, it clearly justified all of the 
strides our arts and cultural organizations have been 
making to be more inclusive and diverse in their 

Arts for ALL Day attendees gather for an event at The Mennello 
Museum of American Art.
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programming and in their marketing to new and 
diverse communities,” says Flora Maria Garcia, pres-
ident & CEO of United Arts. “The success of Arts for 
ALL Day is evidence that the demand for arts and 
culture in these communities is here. Now it’s up to 
our local cultural organizations to keep up with the 
supply. We put out an invitation and the community 
has certainly responded, loud and clear. It’s going to 
be very exciting to see the shifts and changes within 
Central Florida’s arts scene as a result.”  

In addition to Arts for ALL Day’s goal of introduc-
ing new communities to Central Florida’s local arts 
and cultural organizations, the event also kicked 
off  United Arts’ 2017 collaborative Campaign for 
the Arts, the agency’s annual fundraiser conducted 
in partnership with 19 of the area’s cornerstone 
arts, science and history organizations, all of which 
provide educational outreach programs serving 
Central Florida. 

About United Arts of Central Florida
United Arts is a collaboration of individuals, busi-
nesses, governments, school districts, foundations, 
arts and cultural organizations, and artists. Its mission 
is to enrich communities by investing in arts, science 
and history. United Arts serves residents and visi-
tors in Lake, Orange, Osceola and Seminole counties 
through more than 60 local arts, science and history 
organizations. It raises and distributes funds for these 
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Snap Orlando! presented an interactive tech exhibit.

cultural groups and provides management, admin-
istrative and advisory services. Since 1989, United 
Arts has invested more than $141 million in Central 
Florida’s arts and culture.

Help make your community an Arts for ALL 
community. More information is available at www.
UnitedArts.cc or by calling 407.628.0333.

Bollywood Dance performance by the Asian Cultural Association of Central Florida, Inc.
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